
The Art of Advocacy! 



What is Together Oklahoma?  

A nonpartisan coalition linking 
Oklahoma’s proud legacy of common 
sense and strong core values to 
fiscally responsible tax and budget 
policy and the important role 
government plays in our strength and 
success as a state. 



 “Advocacy is a political process by an 
individual or group which aims to 
influence public-policy and resource 
allocation decisions within political, 
economic, and social systems and 
institutions.”  
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 Advocacy - the Art of 
getting attention and 
making it count 





 Know the issues 
 
 Know your audience 
 
 Get their attention 
 
 Build a relationship 
 
 Make it personal 
 
 Make a concrete ask 

 
 Hold them accountable 
 
 Be in it for the long haul 
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Your face (body language) 

Your voice (emotion) 

Your words (personal) 

Your polish (facts and 
figures) 

Your attention 
getters 

 

 

Meeting 

Phone call 

Letter 

Email 

Form letter 



Your face (body language) 

Your voice (emotion) 

Your words (personal) 

Your polish (facts and 
figures) 

Your attention 
getters 

 

 

Meeting 

Phone call 

Letter 

Email 

Form letter 



Your face (body language) 

Your voice (emotion) 

Your words (personal) 

Your polish (facts and 
figures) 

Your attention 
getters 

 

 

Meeting 

Phone call 

Letter 

Email 

Form letter 



Your face (body language) 

Your voice (emotion) 

Your words (personal) 

Your polish (facts and 
figures) 

Your attention 
getters 

 

 

Meeting 

Phone call 

Letter 

Email 

Form letter 



Your face (body language) 

Your voice (emotion) 

Your words (personal) 

Your polish (facts and 
figures) 

Your attention 
getters 

 

 

Meeting 

Phone call 

Letter 

Email 

Form letter 



Your face (body language) 

Your voice (emotion) 

Your words (personal) 

Your polish (facts and 
figures) 

Your attention 
getters 

 

 

Meeting 

Phone call 

Letter 

Email 

Form letter 

Your 
effort 
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• Use everyday words  
• From the heart specifics 
• Be polite and relatable 
• Find your hooks 
• Get good data and make it 

personal to you 
• Practice and be brief 

 

No one can tell your story like you 
can! 
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 Know your audience:  What are their issues and what gets their 
attention 

 Get their attention:  Break through the noise 
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Remember that patience, persistence, and politeness pay off. 
 Make it personal: Tell YOUR story and be brief but be human, 

get in their guts 
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disappointed” and “I’m looking forward to..”  Your credibility is 
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 Be in it for the long haul:  learn from your mistakes and build 
smart trust.  Don’t give up, don’t burn those bridges. 

 
 



Together OK 2014 Priorities 

•Restore Education Funding 

•Curb Unnecessary Breaks 

•Protect Essential Revenues 

•Expand Health Care 

 



Why these priorities? 

•These are a big deal 

•They impact everything 

•They are politically achievable 

•We have good data 





30% 

70% 

What do Oklahomans believe   
will grow our economy? 

Cutting
Taxes

Trained
Workforce



What American business wants: 
 
Workforce Development 
 Quality Schools 
 Infrastructure 
 High Quality of Life 



We need you! 
  

 
 
 
 

 

 



Spread the word. 
• Visit Legislator 
• Call Legislator 
• Write Legislator 

• Editorials 
• Letters to 

editor 
• Talk to friends 

& neighbors 
• Social Media 







Together Tuesdays Fall Tour 



info@togetherok.org 
 

www.togetherok.org 
 

(918) 794-3944 
 

        Follow us @TogetherOK 

mailto:info@togetherok.org
http://www.togetherok.org/

	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	We need you!�
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Slide Number 35
	Slide Number 36

